Our value creation process

As a nonferrous metal manufacturer, we have cultivated our technologies and know-how and developed our value chain in our history.
“Material Intelligence” — this is the source of our value creation. We establish overwhelming core competence to create growth
products and business to help solve environmental and social issues. Under the commitment of “Transformation for Sustainable
Growth”, we realize long-term value creation by the integrated management strategy of business and social responsibility.
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(The foundation of our value creation)
Amount of primary raw materials

1,235 thousand tons
Amount of freshwater use
44,446 thousand m3
Total energy consumption

630,634 thousand L
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