Our value creation process

As a nonferrous metal manufacturer, we have cultivated our technologies and know-how and developed our value chain in our history.
“Material Intelligence” — this is the source of our value creation.

Based on the newly set Purpose, we will practice the integrated thinking-based management to realize the Vision.

In the scope of “promoting the well-being of the world”, we will implement a business model of exploration (forging new businesses) and
exploitation (developing existing businesses) to achieve long-term value creation.
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and local communities

Governance
(The foundation of our value creation)

Natural capital
Amount of primary raw materials
3,902 thousand tons

Amount of freshwater use
128,956 thousand m3

Total energy consumption

694,591 thousand L
(FY2022, Crude oil equivalent)
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